
RETAIL GUIDELINES
for Cannabis Emergency Regulations

Rule of Thumb: 
If your city more stringent on cannabis laws; follow city regulations. 
If the state is more stringent on cannabis laws; follow the state. 

Customer Information

If you are 21 or older with a valid ID you can now purchase recreational marijuana from licensed A retailers.

If you have a Medical Marijuana ID Card or a physician’s recommendation you can purchase medical marijuana from 
licensed M retailers.

By obtaining your MMIC, which is a Medical Marijuana Identification Card, through the county you are exempt from 
paying the state, local, district taxes and excise tax.

As an adult use customer, you are allowed:

28.5 grams = 1 ounce of non-concentrated cannabis in a single day

8 grams of concentrated cannabis

6 immature cannabis plants (check your city’s regulations as some municipalities differ on this law)

As a Medical Patient, you are allowed:

8 ounces of medical cannabis.

Only if your physician’s recommendation containing a different amount than the limits listed above.

Packaging Considerations

All product must be pre-packaged. Retailer License holders can no longer purchase products and re package them.

Cannabis goods can not leave the premises unless the goods are placed in an opaque exit package.

Cannabis goods that contain more than one serving of cannabis, one serving is 10mg, the package shall be re-
sealable so that child resistance is maintained.

Packaging cannot imitate products that typically marketed to children.

Product Guidelines

Cannabis that is for Adult Use market and Medical Use market has to have a label indicating which market it is 
intended for. There must be a clear distinction between the two.

Edible goods cannot exceed 10mg THC per serving and 100mg THC per package.

Edibles with more than one serving have to be scored, delineated or otherwise marked to indicate serving.

Cannabis products that are not edibles (topicals, concentrates and other) and are manufactured for adult use 
market shall not contain more than 1000mg THC per.

Retailers can only work with distribution companies, they cannot purchase straight from the cultivator. 



During business hours shipments of cannabis goods can not enter through an entrance or exit that is available for 
public.

No more free samples for first time customers, it must be a transaction (1 cent purchases work).

Required Testing: Cannabinoids, foreign material, heavy metals, microbial impurities, mycotoxins, moisture content 
and water activity, residual pesticides, residual solvents and processing chemicals, terpenoids and homogeneity.

Primary Panel Labeling Requirements: product identity, the universal symbol, net weight or volume, THC and CBD 
content, text size no less than 6 point font.

Edible cannabis products shall include: product identity, the universal symbol, net weight or volume, THC and CBD 
content and the words “cannabis-infused” immediately above the identity of the product.

The label shall not contain any of the following:

û Claims that the cannabis product was produced in a California county when it was not grown there

û Content that is designed to be attractive to individuals under 21 years of age

û Cartoons

û Any images, characters or phrases that are advertised to children

û Imitation candy packaging or labeling

û The term “candy” or “candies”

û An health related statements that are untrue or misleading

The Primary panel label should include:

The universal symbol (symbol shall be no smaller in size than half inch by half inch)

Delivery 

All deliveries must be performed by an employee of the retailer.

Employees must be at least 21 years of age.

Deliveries must be made in person, this means no drones or unmanned vehicles.

Delivery employees must carry at all times a copy of the retailer’s current license, a government issued 
identification and an ID badge provided by the employer.

Deliveries may only take place at a physical address in California.

Retailer delivery employees shall not carry cannabis goods in excess of $3000 at any time.

Deliveries can only take place between the hours of 6:00am and 10:00pm.

Marketing 

Advertising or marketing placed in broadcast, cable, radio, print and digital communications shall only be displayed 
where at least 71.6% of the audience is expected to be 21 years or older.

Direct individualized communication shall use age affirmation to verify if the audience you will be marketing to is 21 
years or older.

Direct individualized communication includes; in person, telephone, physical mail or electronic.

Security 

Video surveillance system with a minimum camera resolution of 1280x720 pixels.

Surveillance recordings shall be kept for a minimum of 90 days.

Cameras shall record continuously 24 hours per day and at minimum 15 frames per second.


